
WHAT’S NEW
•  Over the last year, MayStreet’s growth 

has accelerated, both in team size and
global coverage. It has added feeds 
from several dozen new exchanges 
in the US, Europe and Asia-Pacific 
and increased its datacenter footprint 
globally. By this summer, the firm 
will have doubled the number of 
feeds it offers, adding significant new 
geographies (APAC, Latin America) 
and asset classes (global futures, 
fixed income). 

•  The firm is actively growing its suite 
of solutions, including the launch of 
the MayStreet Analytics Workbench, 
which provides high-quality datasets 
that are converted into a single format
and accessed through a web-based 
Python JupyterLab Notebook, 
preconfigured for the firm’s vast data 
repositories. 

WHAT’S TO COME 
•  MayStreet plans to further build out its 

Analytics Workbench, making it 
machine-readable. 

•  The company will launch a real-time 
market data managed service offering 
later this year. 

•  MayStreet will continue to expand 
globally, specifically in Asia-Pacific and 
Latin America.

WHY THEY WON
A major expansion of its market feed and asset class coverage, a deal to provide data to the Securities and Exchange 
Commission’s Midas market surveillance system, and a $21 million investment from Credit Suisse Asset Management’s  
Next Investors business all contributed to MayStreet winning a category usually dominated by much larger companies. 
But that’s not all: The vendor continues to punch above its weight and is now making the data in its Analytics Workbench 
machine-readable, and is already at work creating a full enterprise data platform.

For firms across the industry— 
banks, quantitative investment firms, 
traditional asset managers, trading 
system vendors, etc—the race is on 

to figure out how to most effectively extract value 
out of the ocean of market data that gets created 
each day. From our standpoint, this is an incredibly 
exciting problem to solve, which is why we’ve 
worked so hard these past nine years to develop, 
in conjunction with some of the world’s most 
demanding users of market data, a powerful and 
scalable platform to do just that. MayStreet has 
grown tremendously over the last 12 months as 
we’ve begun working with more and more firms 
to solve the performance drag that legacy market 
data infrastructures result in, and we look forward 
to continuing this momentum throughout 2021.  
Patrick Flannery, CEO, MayStreet 

True story – we asked a well-known technology provider to build a simple calculation 
called a PWP. They never got it working and tried to bill us 100k for the work. We asked 
@MayStreetTech for the same thing on a Friday. Monday morning it was ready. 
Jeff Alexander, co-founder of analysis and consulting service provider Babelfish 
(according to an October 2020 Twitter thread from The Wall Street Journal 
reporter, Dave Michaels).
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